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Cautionary Note Regarding Forward Looking Statements
Certain statements in this presentation are forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995 including
statements regarding whether we will meet our expected financial projections and guidance; whether our total revenue and mobile revenue will continue to
grow; whether our adjusted EBITDA will continue to grow; whether our non-GAAP net income will continue to grow; whether we will meet our expectations
regarding expected revenue, net income, adjusted EBITDA, capital expenditures and cash flow for the remainder of the year; whether our mobile daily active
users (“DAU”) will continue to increase; whether total mobile monthly active users (“MAU”) will continue to increase; whether we will continue to add brands to
our mobile portfolio; whether we are building a solid foundation for long-term growth and shareholder value creation; whether our user engagement will
continue to show strength; whether the recent softness in CPMs is due to surprising industry supply growth that has occurred at a faster pace than demand;
whether the softness in CPMs will continue in the second half of 2017; whether the second half of 2017 will be softer than our previous forecast until video
monetization begins to contribute later in the year; whether we will see continued chat growth; whether livestreaming will drive engagement gains on Skout and
Tagged once fully rolled out on those apps and bring new opportunities for monetization across our portfolio; whether video hours will grow significantly from
levels achieved in June 2017; whether this growth provides a promising backdrop for our monetization opportunities; whether and when we will complete the
launch of livestreaming on Tagged, and launch on Skout, on both Android and iOS; whether we will move swiftly to monetize additional time our users spend in
our apps through both advertising and in-app purchases; whether and when we will increase the frequency of video pre-roll advertisements; whether and when
we will launch both native and banner advertising placements within the video feature on each of our apps; whether new native and banner advertising
placements will significantly increase total advertising impressions and lead to revenue opportunities; whether and when we will launch gifting inside our live
video products on the MeetMe and Tagged apps; whether our users are well suited for the gifting mechanic; whether and when we will begin tweaking the
composition of our ad inventory by adding customizable native advertising units; whether customizable advertising units carry high CPMs; whether and when
we will begin experimenting with placing these units in the MeetMe app; whether and when we will begin testing similar changes on the Tagged and Skout
apps; whether and when we will launch Tagged livestreaming video on iOS along with gifting and advertising monetization inside the video feature; whether
Tagged remains on pace to achieve the previously announced adjusted EBITDA target of $9 million for the first year following the closing of the Ifwe Inc.
transaction; whether Skout will achieve its previously announced adjusted EBITDA target of $7.5 million for the first year following the closing of the Skout, Inc.
transaction; whether we are well positioned to rapidly turn on new sources of monetization in our video feature while at the same time accelerating rollout of
new high-end native units; whether we are well positioned to consolidate the fragmented mobile meeting industry into an efficiently run portfolio, creating long
term growth and increased shareholder value; the amount of our marketing spend for the remainder of the year; whether we will meet our third quarter and
year end revenue and adjusted EBITDA guidance; whether the reduction in our forecasted revenue guidance will impact margins in the short-term; whether
gains in mobile ARPU and expected gains from the monetization of Tagged and Hi5 livestreaming video will drive modest top-line revenue growth from Tagged;
whether the launch of  the video monetization products, combined with planned tweaks to our ad product will put us back on the path to rising ARPU; whether
we will be net income positive for the remainder of the year; whether we will be  free cash flow positive for the remainder of the year; and whether video
monetization will be transformational. The words “believe,” “may,” “estimate,” “continue,” “anticipate,” “intend,” “should,” “plan,” “could,” “target,” “potential,”
“opportunity,” “is likely,” “expect” and similar expressions, as they relate to us, are intended to identify forward-looking statements.  We have based these
forward-looking statements largely on our current expectations and projections about future events and financial trends that we believe may affect our financial
condition, results of operations, business strategy and financial needs. Important factors that could cause actual results to differ from those in the forward-
looking statements include the risk that our applications will not function easily or otherwise as anticipated, the risk that we will not launch additional features
and upgrades as anticipated, the risk that unanticipated events affect the functionality of our applications with popular mobile operating systems, any changes
in such operating systems that degrade our mobile applications’ functionality and other unexpected issues which could adversely affect usage on mobile
devices. Further information on our risk factors is contained in our filings with the Securities and Exchange Commission (the “SEC”), including our Annual
Report on Form 10-K for the year ended December 31, 2016 filed with the SEC on March 9, 2017 and our Quarterly Report on Form 10-Q for the quarter
ended March 31, 2017 filed with the SEC on May 10, 2017.  Any forward-looking statement made by us herein speaks only as of the date on which it is made.
Factors or events that could cause our actual results to differ may emerge from time to time, and it is not possible for us to predict all of them.  We undertake no
obligation to publicly update any forward-looking statement, whether as a result of new information, future developments or otherwise, except as may be
required by law.

Regulation G – Non-GAAP Measures

This presentation includes a discussion of Adjusted EBITDA from continuing operations and Non-GAAP Net Income which are a non-GAAP financial
measures.  Reconciliations to the most directly comparable GAAP financial measures are provided at the end of the appendix to this presentation. The
Company defines mobile traffic and engagement metrics (including MAU, DAU, chats per day, and new users per day) to include mobile app traffic for all
properties and mobile web traffic for MeetMe, Skout, Tagged and Hi5.
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Adjusted EBITDA is a non-GAAP financial measure.  For definition of Adjusted EBITDA, please refer to the Adjusted EBITDA Reconciliation slide in the appendix of this presentation.

Second Quarter 2017 Highlights

• Total revenue grew 91% from
Q2 2016 to $31.3 million.

• Mobile revenue grew 55%
from Q2 2016 to $23.3
million.

• Adjusted EBITDA grew 23%
from Q2 2016 to $7.4 million,
a 24% adjusted EBITDA
margin.

• Cash and Cash Equivalents
totaled $32.3 million at
June 30, 2017.

Mobile Revenue up 55%

Q2 2016 Q2 2017

$15.1M

$23.3M

Adjusted EBITDA up 23%

Q2 2016 Q2 2017

$6.0M
$7.4M
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Total Revenue

Note: Results reflect Skout and if(we) as of the acquisition dates of October 3, 2016 and April 3, 2017, respectively.
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Mobile Revenue

Mobile revenue refers to revenue from advertising and in-app purchases, on the The Meet Group's mobile apps, the MeetMe and Skout mobile web sites, and excludes Cross Platform
revenue.  Results reflect Skout and if(we) as of the acquisition dates of October 3, 2016 and April 3, 2017, respectively.  

The Meet Group Mobile Revenue
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Adjusted EBITDA

Adjusted EBITDA is a non-GAAP financial measure.  For definition of Adjusted EBITDA, please refer to the Adjusted EBITDA Reconciliation slide in the appendix of this presentation.
Results reflect Skout and if(we) as of the acquisition dates of October 3, 2016 and April 3, 2017, respectively.

Adjusted EBITDA
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Daily Active Users (DAU)

Note: Daily active users (DAUs) reflect Skout and if(we) as of the acquisition dates of October 3, 2016 and April 3, 2017, respectively.  Mobile DAUs refer to DAUs on The Meet Group's mobile
apps and the MeetMe and Skout mobile web sites.
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Monthly Active Users (MAU)

Note: Monthly active users (MAUs) reflect Skout and if(we) as of the acquisition dates of October 3, 2016 and April 3, 2017, respectively.  Mobile MAUs refer to MAUs on The Meet Group's
mobile apps and the MeetMe and Skout mobile web sites.  As of July 2017, overlap between MeetMe, Skout, Tagged and Hi5 mobile monthly active users was less than 6%.
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Mobile Monetization

Average Revenue per User (ARPU) is calculated by dividing quarterly mobile revenue by the average mobile monthly active users (MAUs).  ARPU chart refers to mobile ARPU on The Meet
Group's mobile apps and the MeetMe, Skout and if(we) mobile web sites.  Average Revenue per Daily Active User (ARPDAU) is calculated by dividing average daily mobile revenue by the
average mobile daily active users (DAUs).  ARPDAU charts refer to mobile ARPDAU on The Meet Group's mobile apps and the MeetMe, Skout and if(we) mobile web sites.  ARPU and
APRDAU reflect Skout and if(we) as of the acquisition dates of October 3, 2016 and April 3, 2017, respectively.

ARPU - Mobile
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With the Skout acquisition on October 3, 2016, and the If(we) acquisition on April 3, 2017,
the total Company user base has a higher concentration of international users.
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