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Cautionary Note Regarding Forward Looking Statements

Certain statements in this presentation are forward-looking statements within the meaning of the Private Securities Litigation

Reform Act of 1995, including statements regarding whether we will meet our expected financial projections and guidance. The

words fAbelieve, 0 fimay, 0 Aestimate, 0 Acontinue, 0 Aanlkie¢ciypadt e, 0
fexpectd and similar expressions, as t-lbokiggstatemers We have bages, ar e i |
these forward-looking statements largely on our current expectations and projections about future events and financial trends

that we believe may affect our financial condition, results of operations, business strategy and financial needs. Important factors

that could cause actual results to differ from those in the forward-looking statements include the risk that our applications will

not function easily or otherwise as anticipated, the risk that we will not launch additional features and upgrades as anticipated,

the risk that unanticipated events affect the functionality of our applications with popular mobile operating systems, any

changes in such operating systems that degrade our mobile appl
could adversely affect usage on mobile devices. Further information on our risk factors is contained in our filings with the
Securities and Exchange Commi s s i okiforthe yieas enfie8 BeCamper 31j 26016 1Amyd i ng t he
forward-looking statement made by us herein speaks only as of the date on which it is made. Factors or events that could

cause our actual results to differ may emerge from time to time, and it is not possible for us to predict all of them. We undertake

no obligation to publicly update any forward-looking statement, whether as a result of new information, future developments or

otherwise, except as may be required by law.

Regulation Gi Non-GAAP Financial Measures

This presentation includes a discussion of Adjusted EBITDA from continuing operations which is a non-GAAP financial
measure. Reconciliations to the most directly comparable GAAP financial measures are provided in the Investors section of
our corporate website, www.meetmecorp.com.

The Company defines Adjusted EBITDA as earnings (or loss) from continuing operations before interest expense, change in
warrant liability, benefit or provision income taxes, depreciation and amortization, non-cash stockbased compensation, non-
recurring acquisition and restructuring expenses, gain or loss on cumulative foreign currency translation adjustment, gain on
sale of asset, bad debt expense outside the normal range, and the goodwill impairment charges. The Company excludes stock
based compensation because it is noncash in nature.
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MeetMe

J Leading Social App Mobile Revenue up 82%
Ranked among the Top 100 social apps in I App Revenue $|5 M
100+ countries. B scvering .

Proprietary Technology $8.3M

Technology enables users to discover relevant
people near them who share their interests. _

Vast Market Opportunity ‘ ,
Over 1 billion people worldwide in our targeted “r e
demographic aged 18-30.

Adjusted EBITDA up 109%
Fast-Growing Traffic and Revenue

32% year-over-year growth in mobile MAU in Q2 SS.UM
2016 to 4.8 million. 82% year-over-year growth in
mobile revenue in Q2 2016 to $15.1 million.

§2.9M

Profitable
37% Adj. EBITDA Margin and 109% growth in
Adj. EBITDA to $6.0 million in Q2 2016. Net

income and free cash flow positive. Q215 Q216

& 4 88

Social App rankings as of August 1, 2016. Worldwide targeted demographic data from census.gov international database. Mobile Monthly Active Users (MAU) compares Q2 2016
average to Q2 2015 average. Mobile revenue refers to advertisingandin-app revenue from Meet Meds mdAdjustedcEBIADAPs aaan-GAAR Gnanciele we b s i t
measur e. For definition of Adjusted EBI TEAilingdate Augustel, 2016.f er t o Exhi bit 99.1 to the ComBar



Chat App for Meeting New People

Discover great people

near you! Chat with new friends!

Sophie B

Sophie B
23, Female, Philadelphia, PA

® I by

You like scuba diving?

OMG! | love scuba diving...

Share and discuss
your interests!

Anyone going to the Coldplay concert?

9 Ashley
4

Being a unique and carefree individual is what makes
someone beautiful.

e Sharon G




MeetMe Audience ()

Why Use MeetMe? Who Uses MeetMe?
o1 49% ),  E=pRo
Make Find ‘ ‘
New A Median Age Under Age 35 United States
Friends Date
Top Platforms

("9 Q’ A A AR A A A
N 55% F e e
54% 89% Android Users
u ’ s’ '
Have Met Want to Start 29 / GG«
Each Other as Friends 0

In Person Before Dating iPhone users

Source: Why Use MeetMe? percentages obtained from survey results collected from 9,463 MeetMe users between November 19 and November 20, 2015. Who Uses MeetMe? statistics
are based on average daily active mobile users of MeetMe in October 2015. 5



Competitive Landscape
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Technology Delivers Engagement

20+

Q@ Meet ik < Match

Browse people per day Engaging admirer
nearby game

%, Chats ./

Icebreakers make conversation easy
15+ Million real-time chats per day

Over 200,000 ephemeral
photos per day
“ D. . P f. I
Interest-based Entryway to
discussion platform chat & photos

Source: Average daily stats and site activity based on internally tracked data from April 1, 2016 to June 30, 2016.



Growing Mobile Traffic

Mobile Daily Active Users up 15% Mobile Registrations up 69%
Q2 2015 Q22016 Q2 2015 Q22016

Note: Mobile registrations and mobile daily active us er sebsite.fTeal new registeredgusess iniQ2 2016@miN2 2005d u s €
were 8.85 million and 6.08 million, respectively, with new mobile registrations representing 6.66 million in Q2 2016 and 3.95 million in Q2 2015. 8



Monetizing an Engaged Mobile Audience

Note: Monetization percentages based on April 1, 2016 through June 30, 2016 results. Freemium products of 400,000 purchased per month based on April 1, 2016 through June 30,
2016. Freemium products purchased with Credits. Credits may be bought or earned. 9



