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Cautionary Note Regarding Forward Looking Statements

Certain statements in this presentation are forward-looking statements within the meaning of the Private Securities Litigation Reform Act of 1995
including statements regarding whether we will meet our expected financial projections; whether our total revenue and mobile revenue will continue
to grow; whether we will be net income positive in the future; future amounts of cash and free cash flow; future rankings in the social app categories
on iOS and Android; whether our mobile ARPU and ARPDAU will continue to grow and exceed web ARPU; whether our mobile revenue will continue
to constitute an increasing percentage of our total revenue; whether we will continue to have industry-leading mobile ARPU; whether our mobile
traffic will grow and future levels of mobile daily active users (DAU), mobile registrations, daily logins by monthly users; whether mobile revenue will
continue to offset declining web revenue; our ability to enhance our apps to spur engagement and drive virtual growth; the future success of our
mobile monetization products, including advertising, freemium, and subscription products; future levels of monetization and the influence of new
products on monetization and engagement of a mobile audience; our ability to drive more mobile DAU and monthly active users; our ability to
execute against our product pipeline as anticipated to further grow engagement and the strength of the pipeline; whether our standalone apps will
enable inexpensive and fast product iteration; whether a strong, differentiated Chat offering will drive increased user engagement, retain users
longer, positively impact DAU and drive strong mobile results across the board; the strength of our team and its ability to capture opportunity in the
market; future levels of monthly mobile ad impressions; whether user engagement will continue to enable the success of our advertising-driven
business model; whether our expanded partnership with Beanstock will result in expected benefits; our ability to optimize the chat experience in our
app and improving the relevance of chat partners and the quantity of chats; results of our focus on chat quality through interest, data-driven
matching, and enhanced Icebreakers; whether and when we will launch additional freemium chat features and additional standalone apps; and the
growth of market opportunity in the mobile app market. Thewor ds #fAbel i eve, 0 fimay, 0 fiesti mate, 06 Acont i I
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statements. We have based these forward-looking statements largely on our current expectations and projections about future events and financial
trends that we believe may affect our financial condition, results of operations, business strategy and financial needs. Important factors that could
cause actual results to differ from those in the forward-looking statements include our ability to launch new products and features, the willingness of
users to try new product offerings; our ability to launch new apps successfully and within the anticipated timeframes and the performance of our
advertising partners. Further information on our risk factors is contained in our filings with the SEC, including the Form 10-K for the year ended
December 31, 2013, the Prospectus Supplement (Rule 424(b)(5)) filed on July 24, 2014, and the Current Report on Form 8-K filed on December 29,
2014. Any forward-looking statement made by us herein speaks only as of the date on which it is made. Factors or events that could cause our
actual results to differ may emerge from time to time, and it is not possible for us to predict all of them. We undertake no obligation to publicly update
any forward-looking statement, whether as a result of new information, future developments or otherwise, except as may be required by law.

Regulation G 1 Non-GAAP Financial Measures

This presentation includes a discussion of Adjusted EBITDA from continuing operations which is a non-GAAP financial measure. Reconciliations to
the most directly comparable GAAP financial measures are provided in the Investors section of our corporate website, www.meetmecorp.com.

The Company defines Adjusted EBITDA as earnings (or loss) from continuing operations before interest expense, change in warrant liability income
taxes, depreciation and amortization, and non-cash stock-based compensation, hon-recurring acquisition and restructuring expenses and the
goodwill impairment charges. The Company excludes stock-based compensation because it is non-cash in nature.
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Top Social App on Android an@St
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MeetMe is a locatiorbased mobile chat app #1 in Google Play Store for a keyword search
for connecting withew people that monetizes 2F G/ KFEGée Ay ' {=Z [yl
via native advertising and-app purchases. UK. Ranked a Top 100 social app in more
Our core demo is ages £&30. than 80 countries.

Fast Growing Mobile Traffi¢

Significant yeapver-year growth in January
2015: mobile daily active users up 30% to ove
1M, mobileregistrationsup 47% to 40K per

== Our technology enables users to find day.

interesting people to chat with on mobile
devices by leveraging the data on the platform
to make relevant introductions.

Strong Mobile Revenue Growth
96% growth in annual mobile revenue to
$24.6 million in 2014. $44.8 million in total.
Higher mobile ARPU than Facebook.

Profitable, FCF and EBITPAsitive*
177% growth in Adjusted EBITDA to $5.0M ir
2014. Free Cash Flow of $3.5 million in 2014
and $17.0 million in cash on hand.
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The market opportunity is vast.
Chat is the killer app on the mobile device.
There are a number of billiedollar chat apps
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$846,924. 2014 adjusted EBITDA rand Free Cash Flow from the fiscal year fiscal year 2014; cash balance as of December 31, 2014.



Intuitive Mobile Design

Discover great people
near youl!

Chat with new friends!
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You like scuba diving?

OMG! | love scuba diving...
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Haha, we should go sometime!

+ Seen

Check out your local Feed!

g0 Quinton
! In the Spotlight!

Anyone going to the Coldplay concert?

o, Like §8 Comment

O Ashley

Being a unique and carefree individual is what
makes someone beautiful.

&2 Like @8 Comment

@ Sharon




MeetMe Audience

Why Use MeetMe?

3 9%

to Make New Friends

< 58%

Have Met In Person

© §9%

Want to Start as Friends
Before Dating

Who Uses MeetMe?
MByo  82% =80%
Average Age Under Age 35 United States
Top Platforms

N% W W W BN

Android Users

26% & & ¢

iPhone users

Source: Why Use MeetMe percentages obtained from survey results collected from 17,000 MeetMe users between May 31 and June 5, 2013. Top Platforms data based on

average daily active users in September 2014. User age data as of October 2014.



Competitive Landscape )

Chat Apps Meet New People Apps
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Technology Delivers Engagement )

@ Meet pe O Match

Growth
Browse people nearby in 2014

98, Chats

Icebreakers make conversation easy
15+ Million real-time chats per day
Over 200,000 ephemeral
photos per day

Gypfeed e Profile

Location-based news feed Entryway to chat & photos

Engaging admirer game

Source: Average daily stats and site activity based on internally tracked data from September 2014. 7



Growing Mobile Traffic

Mobile Daily Active Users up 30% Mobile Registrations up 47%

January 2014 January 2015 January 2014 January 2015




Monetizing an Engaged Mobile Audience

Native Advertising 700’000

Freemium Products
( Purchased Per Month

8%

Credits

51% 3

Mobile Banner Advertising

Note: Monetization percentages based on October 1, 2014 through December 31, 2014 results. Freemium products of 700,000 purchased per month based on January 1,
2015 through January 31, 2015. Freemium products purchased with Credits. Credits may be bought or earned.



Chat Increases Engagement & Retention

Note: Monthly results are based on December 1, 2014 through December 31, 2014. Methodology for tracking user visits through Google Analytics changed in the fourth
guarter 2014. Prior to the methodology change, monthly users averaged 122 visits per month, and 12.8 ads per visit.
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